LU

L N — I
_ '1'
R b
-
4

AMEDAY
ap-




M&T BANK STADIUM

&T Bank Stadium is where

NFL excitement begins any
given gameday. And that's because
Baltimore Ravens home games and
M&T Bank Stadium have become
synonymous with winning.

Since earning their first Super Bowl
title in 2000, the Ravens have posted
an impressive home record of 128-
49, the NFLs third-best winning
percentage (.723), entering 2022.

Located at the south point of Camden
Yards, M&T Bank Stadium stands as
a premier NFL sports facility. Fans —
proud of their Baltimore heritage —
enjoy the latest technology, including
stunning 4K ultra-high definition
displays on the RavensVision video
boards, a high-density Wi-Fi network,
state-of-the-art concourse designs
and new LED Sports Lights. Combined with these exclusive
amenities, the game’s excitement gives fans, friends and
families an opportunity to enjoy the day together. With
a capacity of 70,745, this impressive structure draws its
distinctive design from the best of Baltimore's architecture.

ol B @ A
Completed in 1998 at a cost of $220 million, the stadium has
133 suites and 8,196 club seats. HOK architects designed
both Oriole Park at Camden Yards and the Ravens’ home.
The latter was completed in less than two years and funded
through a combination of proceeds generated from debt
service paid by lottery proceeds, the sale of tax-exempt
revenue bonds and the Ravens.

PREMIER EVENTS HELD AT M&T BANK STADIUM
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* Army-Navy Football — 2000, 2007, 2014, 2016

* Maryland vs. Georgia Tech Football — 1998

* Maryland vs. Navy Football — 2005, 2010

* Morgan State Football — 1998-2000

* Navy vs. Notre Dame Football — ‘02, ‘06, ‘08, ‘22
e Maryland vs. West Virginia Football — 2013

* Navy vs. Ohio State Football — 2014

* Maryland vs. Penn State Football — 2015

e Salisbury vs. Frostburg Football — 1999

* Baltimore Bayhawks Lacrosse — 2002 Season
* ACC Lacrosse Tournaments — 2005-06

* Day of Rivals Lacrosse Classic —2009-10

* Inside Lacrosse Faceoff Classic —2007-13

* NCAA Men's Lacrosse Championships—03,'04,07,"10,11,14

* Calvert Hall-Loyola & City-Poly Football
» MPSSAA* State HS FB Champ. —2002-15
e Chelsea vs. AC Milan International Soccer — 2009
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¢ Man City vs. Inter Milan International Soccer—2010
* Tottenham vs. Liverpool International Soccer —2012
* CONCACAF Gold Cup —2013, 2015

* Dew Tour —2007-08

* Monster Jam — 2011-13

 HFStival—1999 (Red Hot Chili Peppers), 2005 (Foo Fighters)
* Metallica “Summer Sanitarium Tour” — 2000

¢ Kenny Chesney Concert — 2008

* U2 360° Tour Concert— 2011

o Jay-Z/Justin Timberlake “Legends of The Summer”— 2013
¢ Jay-Z & Beyonce “On The Run” — 2014

¢ Billy Joel in Concert — 2015

¢ One Direction “On The Road Again” —2015

* Beyonce “The Formation World Tour” — 2016

* Metallica “WorldWired Tour” — 2017

e Arsenal vs. Everton International Soccer — 2022

* Maryland Public Secondary Schools Athletic Association
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M&T BANK STADIUM ENHANCEMENTS

In 2019, the Ravens completed a three-year, approximately
$120 million self-funded investment that enhanced the fan
experience at M&T Bank Stadium. Demonstrating a continued
commitment to create an exceptional gameday atmosphere,
the improvements included new 4K ultra-high definition
video displays, escalators and elevators to the upper deck, a
new sound system, upgraded kitchen facilities, a redesigned
club level, updated suites and LED Sports Lights.

i

“Our constant improvements help provide our fan base
the gameday experience, convenience and service they
deserve,” Ravens president Sashi Brown stated. “We strive
to uphold our tradition of creating one of the most exciting
gameday atmospheres in sports.”

The stadium, which originally cost $220 million to build,
opened in 1998. Since then, the Ravens have spent
approximately $100 million on past enhancements, including
a $45 million investment from 2013-15 to install Wi-Fi
capabilities, advanced LED video displays, redesigned
concession stands and upgraded concourses.

PHASE ONE

Phase One of the three-year project was completed prior
to the 2017 season and was highlighted by two dramatic,
4K ultra-high definition video displays (see photo above),
which doubled the width of the stadium’s previous standard
HD boards. The boards, measuring approximately 200 feet
wide and 36 feet high, equal the highest resolution and
clearest picture of any stadium video display in the U.S.

The Ravens also expanded the audio/video control room
and installed 4K cameras, lenses and control equipment.
An investment was also made in 11 manned cameras and
additional robotic cameras, which provide fans with more
angles of live action, statistics and replays than ever before.
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New LED ribbon displays were also installed around the
seating bowl’s suite level. In total, the Ravens installed more
than 28,000 square feet of video displays.

PHASES TWO & THREE

Phases Two and Three of the M&T Bank Stadium
enhancements project continued following the 2018 season
and continued into the spring/summer of 2019. These
improvements included the following:

Escalators & Elevators:

Escalators and elevators to the 500 level were installed
to improve crowd flow and ensure convenience for fans
accessing seats in the stadium's upper level. (The first
escalator to the upper concourse opened in November of
the 2018 season.)

“Corner Notch” Suites & Video Boards:

New suites were builtinto each open notch of the stadium’s
upper bowl. Large 4K ultra-high definition video boards
(see photo below), measuring approximately 33 feet wide
and 44 feet high, were installed atop each of the four
suites, providing fans with additional in-game content, NFL
highlights/scores, statistics and fantasy information.

Club Level:

All concessions stands and bar/lounge areas on the
stadium’s clublevelreceived upgrades. These developments
enhanced the area’s general design/comfort, audio/visual
capabilities, quality of service and food options.

Improved Kitchen Facilities:

The stadium underwent kitchen renovations to include new
equipment improving the quality of food and providing more
options at concessions stands throughout the entire venue.
Sound System:

A new sound system in the seating bowl was installed prior
to the start of the 2018 NFL season.
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M&T BANK STADIUM

VIDED SCREENS, WI-FI AND
NEW LED SPORTS LIGHTS

* In 2017, the Ravens made an
investment to create a more
immersive gameday experience
for their fans. Designed and
created by Prismview, a
Samsung Electronics Company,
the updated and enhanced
RavensVision ultra-HD 4K video
screens each measure 36 feet
high and 201 feet wide. Each
display is the equivalent of a
2,448-inch flat panel television.
It would take over 1,000 40-inch
flat screen TVs to equal one of
these giant LED (light emitting
diode) displays. Each display has
extreme contrast face plastics
combined with over 6 million
individual LED pixels providing
brilliant images in bright sunlight and during night events.

* The high definition resolution allows for some of the best
graphics and game action video in the league, live game
highlights from around the NFL, instant replays, scores,
statistics, plus player updates and features.

* The two giant screens are made up of modular LED panels
— 13 inches wide by 6.5 inches tall. Each of these premium
LED modules contain 512 pixels, spaced only 10mm - 0.39" -
apart. Due to the massive size of these displays, these panels
were assembled from 50 sections. Each display weighs in at
an amazing 76,500 pounds.

* |n a historic launch of in-venue video technology, in 2017,
the Ravens became the first team to have a permanently
installed SkyCam. Typically reserved for the NFLs largest
broadcasts, including the Super Bowl and other primetime
games, SkyCam delivers its immersive and signature
“Quarterback View” for every home game. Its nearly invisible
support cables can withstand over 800 pounds each, while
the camera system can reach speeds over 25 miles per hour.

* In addition to the main video boards, in 2018, the Ravens
installed four new corner displays to add to the fan viewing
experience. Each of the four LED video displays measure
over 34 feet wide by 44 feet high — a bonus of over 6,081
square feet of screens.

* In cooperation with WJHW, VPC and the Ravens’
production team, BeckTV, a leader in broadcast design and
installation, created a leading-edge production facility for
M&T Bank Stadium. The control room, which was upgraded
again in 2022, includes state-of-the-art systems for 4K/HD
replay, graphics and cameras to help produce world class
programming. In addition to 11 manned cameras, the Ravens
have 15 robotic cameras contributing to the gameday
production.
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e The 2017 addition of four LED ribbon boards on the Club
Level and Suite Level fascia further elevate the in-stadium
atmosphere. These dynamic displays measure a combined
2,373 feet with almost three times the pixel resolution over
the previous ribbon boards, providing amazing clarity
throughout the stadium. This improvement adds excitement
and aims to increase fan engagement.

* With over 28,000 square feet of total display area, the
RavensVison displays, corner displays and LED ribbons
combine over 20 million pixels to create one of the most
captivating experiences in the NFL.

* Two high definition video boards measuring 8 feet high and
30 feet wide were installed at the concourse entrances of
Gates A and D in 2013. (Approximately 60 percent of fans
enter Gate A for all stadium events.)

* Prior to the 2015 season, the Ravens invested $5 million in a
projectto install Wi-Fi access for fans at M&T Bank Stadium.
From 2015-17, the throughput capability was 2 gigabits per
second (GBPS). In 2018, the stadium boasted a throughput
capability of 10 GBPS, or an increase in capability that is five
times greater than the previous three seasons.

* Additionally, in 2015, the Ravens installed the capability
to show 360-degree replays with a newly-implemented
and upgraded Intel freeD system. By using 38 cameras
placed around the stadium, fans can view angles of action
previously impossible to see. The Ravens were the first NFL
franchise capable of providing 360-degree shots, and the
technology won a Sports Emmy Award for best in Technical
Achievement from Super Bowl 50.

e Lastly, in 2019, the top of the stadium was furnished with
new LED Sports Lights. These lights provide more energy
efficiency and the capability to instantly switch on and
off. In all, Musco Sports Lighting installed 416 new light
fixtures atop the stadium that produce a brighter light with
less glare and the ability to create dynamic light shows.

GAMEDAY



M&T BANK STADIUM

SIGHTLINES

e Front row seating in the lower level is 6 feet above the
grass playing field, high enough to eliminate any issue with
obstructed views. In addition, the front row is only a short
distance of 50 feet from the playing field sidelines and 20 feet
from the back of the end zones.

SEATING

* \With a seating capacity of 70,745, the stadium s substantially
larger than its sister baseball park to the north. At 1.6 million
square feet, it is nearly double Oriole Park at Camden Yards’
size. ADA seating is located on every level.

*The 8,196 club seats at M&T Bank Stadium offer extra-wide
comfort, plus VIP parking, access to the club lounges serving
specialty foods, fully-staffed bars, concierge services and
scenic views of downtown Baltimore.

e Each of the stadium’s 133 suites are between 20-24 ticketed
premier areas. Each features upscale lounge furniture, a
private kitchen, high-definition TVs, Wi-Fi, a private restroom,
VIP parking and personal catering. Many other exclusive
amenities and events are also available to suite owners.

AMENITIES/DESIGN

* As part of a two-year, $35 million investment in 2013, the
Ravens enhanced the fan experience with improvements to
video boards, concessions stands and all concourses.

* All16 lower concourse concessions stands were upgraded,
with these enhancements improving the speed of service,
and also the freshness and quality of food, much of which is
prepared directly in front of fans.

 Additional concession stand improvements included digital
menu bhoards and full upgrades to all condiment counters.
Renovations to the 24 upper concourse concessions stands
were completed prior to the 2014 NFL season.

e Additionally, in 2013 and 2014, all concourses were
redesigned with a “Ravenized” theme, influenced by the
brick and steel look of M&T Bank Stadium’s exterior and
buildings on the Camden Yards complex. These features
include support columns wrapped in brick, purple accent
lighting and enhanced directional signage throughout each
of the venue's concourses.

e Extra-wide concourses (44-64 ft.) allow easier fan
movement. Eight public elevators, numerous ramps and two
escalators (to club level) assist the fan traffic. Two additional
escalators (to upper concourse) opened in 2018 and 2019,
respectively, to provide guests with easier accessibility to
the upper level of the stadium.

* There are 44 concessions stands, including 601 total points
of sale, in the upper, lower and club levels with gameday fare,
including Baltimore's signature favorites, such as crab cakes.

 Club level decor features a historical perspective of football
in Baltimore highlighting great games, teams and players
from the area'’s rich football history.
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TRANSPORTATION AND STADIUM SITE

* Located at 1101 Russell Street, M&T Bank Stadium is
surrounded on all sides by the following elevated roadways:
I-95 and the Hamburg St. bridge to the north; 1-95 and 1-395
(plus Light Rail line) to the east; the Ostend St. bridge to the
south; and the Russell St. viaduct to the west.

e Fans can easily access the stadium using mass transit. The
Light Rail has a drop-off point located directly outside Gate
B and the transit system has stops within walking distance.

* Parking in stadium lots is limited to permit holders, but
downtown garages are available for gameday parking, just
a short walk away. Parking in offsite lots can be reserved
in advance with SpotHero at www.baltimoreravens.com/
stadium/directions-parking.

e For a safe and convenient ride, fans may take advantage
of two driver pick up zones. If exiting near Gate A, walk up
Ravens Walk, cross Lee Street and meet your ride at Home
Plate Plaza. If exiting near Gate D, head down Warner Street
and meet a driver at the Horseshoe Casino pickup lane.

* Tailgating is welcomed in select lots at M&T Bank Stadium.
For complete Tailgate Lot information, call the Ravens’ Ticket
Office at (410) 261-7283.

¢ In October 2002, after
the passing of iconic
QB Johnny Unitas, the

ll (left) of the Colts’ legend
,,,,, outside Gate A. The piece
was sculpted by local
s=sEm EAE artist Frederick Kail, who
“i was commissioned by
A a2 grassroots group that

_=f included donations from
the Steve Bisciotti family,
~ the Art Modell family, the
Baltimore Orioles and numerous others. One of the signature
elements of the bronze work is the famous black high tops
— John’s favorite football shoe. Many Ravens fans touch the
left shoe of the statue for good luck prior to every game.

e |n 2014, the Ravens
unveiled inthis plaza area
a second statue (left)
— one of former LB Ray
Lewis, another Baltimore
|l icon and perhaps the
greatest defender in
)| NFL history. Original PSL
™S season ticket holders
also have the opportunity
to locate their names
etched in one of two PSL
Walls of Honor. These
names are a tribute to the great Ravens football fans who
have supported the team that has brought Baltimore and
Maryland two Super Bowl Championships (2000 and 2012).
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M&T BANK STADIUM

On May 21, 2014, M&T Bank and the Baltimore Ravens
announced a 10-year, $60 million extension of their
partnership, which includes the continuation of naming
rights to M&T Bank Stadium and an array of community-
focused programs, including a new initiative focused on
helping at-risk children in Baltimore.

The partnership, which began as a 15-year agreement in
2003 and was extended through 2027, has proven to reach far
beyond the stadium and into the community through a range
of joint initiatives.

“M&T Bank'’s partnership with the Ravens isn't about a name
on a building — it's about combining the strengths of our two
teams to build a better, stronger Baltimore,” said the late
M&T Bank president and COO Mark Czarnecki.

M&T Bank provides banking products and services in more
than 1,000 branches and 2,200 ATMs that span 12 states across
the northeastern U.S., from Maine to Virginia and Washington,
D.C. Trust-related services are provided in select markets in
the U.S. and abroad by M&T’s Wilmington Trust-affiliated
companies and by M&T Bank. In 2021, M&T Bank and the
M&T Charitable Foundation contributed nearly $34 million to
nonprofit organizations throughout the bank’s footprint.

“Qur partnership with M&T is based on shared values and has
produced impact on both companies and this community,”
said Ravens owner Steve Bisciotti. “This agreement is a

A% 2032 BALTIMORE RAVENS

natural extension of our strong relationship and mutual
commitment to pursuing excellence and strengthening this
region. We look forward to continuing to work with M&T and
helping those in need.”

A component of the partnership was the initiative to establish
aJudith P.Hoyer Early Child Care and Family Education Center
(Judy Center), which provides comprehensive services to
increase school readiness for at-risk children under age
five and their families. The Judy Center is located at Arundel
Elementary/Middle School in the Cherry Hill section of
Baltimore City and is being organized through the Baltimore
Community Foundation (BCF). The Ravens and M&T provided
a total of $600,000 in funding for the project.

M&T BANK HONOR ROWS

Since 2003, M&T Bank and the
Baltimore Ravens have honored
over 15,000 young people from a
range of organizations, including
Big Brothers Big Sisters of the
Greater Chesapeake, recognizing
their outstanding volunteer work.
For each Ravens home game,
125 young people receive tickets,
Honor Rows t-shirts, a pre-game on-field visit and official in-
game recognition on the RavensVision HD video screens.

GAMEDAY



M&T BANK STADIUM

M&T BANK TOUCHDOWN FOR TEACHERS

The Touchdown for Teachers program
Ty recognizes local teachers for outstanding
service to their schools and communities.

Three finalists are chosen annually based
on their involvement in the school or community, degree
of positive impact and their demonstrated commitment to
education. The 2022 grand prize was awarded to Shayla
Proctor (pictured at right), who is a second grade special
education-academic life skills teacher at Deep Run
Elementary School in Elkridge, Md. The three finalists each
received a personalized Ravens jersey, and were also
awarded $1,000 in grant funds, while Deep Run Elementary
was surprised with a check for $4,000 in grant funds in Ms.
Proctor's name. Additionally, in May, Ravens mascot Poe
and cheerleaders, along with CB Marlon Humphrey, made
a surprise visit in which Humphrey presented Ms. Proctor
with the jersey and check during an outdoor field-day event
at the school.

RAVENS FOUNDATION PARTNER

Since the inception of the partnership with M&T Bank in
2003, more than $1 million has been allocated from M&T
to the Ravens Foundation, Inc. to support a range of
community initiatives.

M&T Bank._.
TOUCHDOWN

Each year, M&T Bank employees volunteer to help at
Ravens community events, including food drives, Habitat for
Humanity builds, playground builds, back-to-school supply
distributions and Earth Day clean-ups.

Decy Fam Elementary
Fow Theviand Pollas ed 0O/100

2

[Shas Frocter

In June 2022, the Ravens and Heart of America joined
forces to renovate Franklin Square Elementary School into
a learning community large enough to support a new influx
of students from a neighboring Baltimore City public school
that is closing. Rennovations were made to the cafeteria,
gymnasium, computer lab, school hallways and teacher's
lounge. The day-long project was aided by 196 Ravens
volunteers — 52 of them players —in addition to staff members
and executives, including team president Sashi Brown.

PARTNERSHIP FACTS

On gameday, M&T Bank is featured on an array of interior
and exterior stadium signage and branding, seen by 70,745
fans and millions more on TV. As the Ravens’ official bank,
M&T Bank provides banking services with five Reverse
ATMs located throughout the stadium, in an effort of going
cashless. The partnership is based on shared values and
reaches far beyond the stadium and into the community
through a range of joint initiatives, combining the strengths
of the two organizations to build a better, stronger Baltimore.

THE M&T ADVANTAGE

RAVENS HOME RECORDS
(NFL Rankings)

Time Period (Milestone) Record NFL Rank

Since 2010 (Past 12 Seasons) 70-27 3
Since 2008 (John Harbaugh Arrival) 82-31 3
Since 2000 (First Super Bowl Season) 128-49 3
Since 1998 (M&T Bank Stadium Opened)  136-57 3
Since 1996 (Team'’s Inception) 143-65-1 4

.
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NFLs BEST REGULAR SEASON HOME RECORDS
(John Harbaugh Era / 2008-21)

Rk. Team Record Pct.
1. New England Patriots 91-22 .805
2. Green Bay Packers 86-24-2 J77
3. Baltimore Ravens 82-31 .726
4. Pittshurgh Steelers 81-31-1 J21
5. New Orleans Saints 76-36 679

R _
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M&T BANK STADIUM: THE GOLD STANDARD

In 2013, the Ravens, in partnership with the Maryland Stadium
Authority (MSA), earned a LEED-certified Gold designation for
M&T Bank Stadium from the U.S. Green Building Council (USGBC).
The venue then received LEED Gold re-certification in 2019.

LEED (Leadership in Energy and Environmental Design) strives
to deliver energy- and water-efficient, healthy, environmentally-
friendly, cost-savings buildings, homes and communities.

M&T Bank Stadium became the first existing outdoor professional
sports facility in the United States — including all NFL and Major
League Baseball stadiums — to receive USGBC's Gold rating. A
LEED certification is recognized across the globe as the premier
mark of achievement in green building.

SAFETY & SECURITY RECOGNITIONS

In June of 2022, M&T Bank Stadium received the National Center
for Spectator Sports Safety and Security (NCS4) Facility of Merit
Award. The Facility of Merit Award recognizes a facility that has
performed above and beyond normal operations to demonstrate
an innovative approach to enhancing safety and security.

M&T Bank Stadium was recognized for its leadership in
addressing safety and security issues as part of the 2022
National Sports Safety and Security Conference & Exhibition
from June 28-30 in Orlando, Fla.

M&I'Bank

STADIUM

In April 2020, the Ravens announced that M&T Bank Stadium had
been recognized by the United States Department of Homeland
Security (DHS) with a SAFETY Act Designation, acknowledging
excellence in gameday security practices.

The Ravens received the SAFETY Act Designation for the M&T
Bank Stadium Security Program, a comprehensive program that
includes the screening of visitors and packages, emergency
plans, threat assessments, physical and electronic security
equipment, and trained personnel. The security program
applies to the entire stadium property, including the seating
bowl and suites, gates, loading dock, inner and secondary
perimeters, field, locker rooms, utility and mechanical systems,
and command center.

SUSTAINABILITY FACTS FOR M&T BANK STADIUM

 All construction associated with M&T Bank Stadium’s $120 million improvement project from 2017-19 was designed using LEED

standards.

e The 2019 change from metal halide sports lights to LED sports lights reduces energy consumption by 50%.

e The stadium’s efficient irrigation system and adaptive vegetation reduces 30% of its potable water for outside irrigation.

e Electricity at the stadium was reduced from 15,952,984 kilowatt

hours in 2005 to 10,881,579 in 2012.

¢ The electricity savings of 5,071,405 kilowatt hours can heat about

440 homes for a year.

¢ [nstallation of waterless urinals & water-efficient restroom fixtures

saves over 3 million gallons of water per year.

e Thereis a43% water reduction in the stadium with the installation

of over 400 waterless urinals.

* 38% of M&T Bank Stadium staff use alternative transportationto § Vi

work, contributing to the stadium’s carbon footprint reduction of = i

123,070 metric tons of greenhouse gas emissions per year.

e 71% of regularly-occupied spaces have access to outdoor

views of Baltimore.

e The stadium is 27% above the national average in energy

efficiency.

e The stadium recycles 31% of its regular waste.
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Former Ravens president Dick Cass (left) and former Maryland
governor Martin O'Malley (right) accept the LEED-certified
Gold designation from Jason Hartke (center) of the U.S. Green
Building Council.
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In 2022, Baltimore’s Marching Ravens celebrate their 75th season
in continuous operation, dating back to September 7, 1947, with
the Baltimore Colts Marching Band. With over 150 musicians and
crew members, under the direction of John Ziemann, the ensemble
continues to be deeply involved in the Baltimore community,

appearing at several parades and events throughout the year.
For more information and to schedule an appearance, ...
visit: www.BaltimoreRavens.com/MarchingRavens x &:-
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IN-GAME ENTERTAINMENT

MASCOT POE

The gameday experience at M&T Bank Stadium is designed to
offer Ravens fans a festive and colorful atmosphere by providing
a variety of entertainment and excitement. And it wouldn’t be
complete without the Ravens’ fun-loving mascot, Poe. If you
would like to book Poe to fly to your next function, please visit:
www.baltimoreravens.com/fans/mascots.

BALTIMORE’S MARCHING RAVENS
Celebrating 75 years of existence in 2022, Baltimore's Marching
Ravens (formerly Colts) is comprised of over 150 members. John
Ziemann directed the Colts” Marching Band, which evolved into the
Ravens’ current musical ensemble. BMR is deeply involved in the
Baltimore community,appearingatseveral paradesandeventseach
year. Forinformation on scheduling these dynamic performers, visit:
www.baltimoreravens.com/fans/marching-ravens.

{

RAVENS CHEERLEADERS
The Ravens’ Cheerleaders are the longest-tenured co-ed squad
in the National Football League. With over 50 athletes in total, the
squad is comprised of both a dance and a stuntteam. Cheerleaders
also spend time in our community helping raise funds for charities
and foundations in the Baltimore area. To schedule an appearance,
visit: www.baltimoreravens.com/cheerleaders.

LIVE RAVENS

The Ravens’ live mascots, Rise and Conquer, live at the Maryland
Zoo in Baltimore and can be visited by fans. Fans also have an
opportunity to see the birds appear at home games and a number
of different Ravens events throughout the calendar year. For more
information, visit: www.baltimoreravens.com/fans/mascots.

M&T BANK STADIUM PLAYING SURFACE

A% 2032 BALTIMORE RAVENS

In May of 2016, the Ravens switched from artificial turf to natural grass at M&T
Bank Stadium. As former team president Dick Cass stated, “The players really
wanted to play on grass, and that was a key consideration.” Baltimore had
natural grass in the stadium when it first opened in 1998, but the Ravens changed
% to an artificial turf from Sportexe Momentum Turf for the 2003 season, and then
replaced that with a newer Shaw Momentum 51 turf prior to the start of 2010. The
Ravens now play on this new strain of grass, developed on a sod farm in North
Carolina, that is a mixture of Bermuda and some rye. Officials believe it is more
robust than what was previously played on in the stadium. The Ravens also use
b special artificial lights/lamps to keep grass growing where the field is shaded,
* particularly during the winter months.
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M&T BANK S5TADIUM MAP
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GAMEDAY BROAOCAST TEAM

Pictured above is the Ravens’ 2022 radio team, featuring Gerry Sandusky (right) and former Ravens S Rod Woodson (left).
Sandusky, WBAL-TV 11's sports director, delivers the play-by-play for the broadcast team, while Woodson serves as a
color analyst. The duo brings a wealth of foothall knowledge and experience to game broadcasts on WBAL Radio 1090
AM/101.5 FM and 98Rock WIYY FM (and streamed live on baltimoreravens.com).

AM/101.5 FM, ESPN 630 AM (Washington, D.C.), baltimoreravens.com and in
the Ravens mobile app (when fans are in Baltimore). This network broadcasts
each game with affiliates spanning five states — Maryland, Delaware, Kentucky,
Pennsylvania and West Virginia — and Washington, D.C. The Spanish radio
broadcast of all Ravens games can be heard on Radio La Mera Mera 1050 AM |
and WTTZ 93.5 FM.

In 2022, two of the Ravens’ three preseason games will be called on TV by
Sandusky, the “Voice of the Ravens,” with CBS Sports’ Evan Washburn [}
(seen at right with Sandusky) handling sideline reporting duties. (The crew'’s
booth analysis role will be announced in late-July.)

The Emmy Award-winning preseason TV broadcasts and pre-game shows are produced by Ravens Productions, led
by coordinating producer Matt Brevet, producer Andy Bock and director Dan Reagan. They air on WBAL-TV, WJLA
(Washington, D.C.), WGAL (York/Lancaster/Harrisburg, Pa.), WWCW (Roanoke, Va.), WUPV (Richmond, Va.), WTVZ-TV
(Norfolk, Va.), and WMDT (Delmarva area). Broadcasts are also simulcast on all radio affiliates.

RAVENS RADIO AFFILIATES

MARYLAND Frederick DELAWARE
Annapo“s W292FR ¢ 106.3 FM Seaford
WNAV ¢ 1430 AM WUSX ¢ 98.5 FM
99.9 FM Hagerstown
_ WARK * 1490 AM KENTUCKY
Baltimore 98.9 FM Louisville
WBAL < 101.5 FM The Ville © 93.9 FM
1090 AM Hancock
WIYY «97.9 FM WWEG * 106.9 FM WEST VIRGINIA
La Mera Mera ¢ Keyser
Cambridge e Martinsburg
WCEM ¢ 106.3 FM Rehoboth Beach/ WWEG ¢ 106.9 FM
1240 AM Ocean City
Chestertown WGMD ¢ 92.7 FM Cﬂ\(msy" VANIA
WCTR* 106.9 FM ) WSBA * 910 AM RAVENS RADIO LOCKER ROOM SHOW runs 30 minutes after
9.1FM/1530AM  Westminster 93.9 FM each Ravens game throughout the season. This gameday
WTTR « 1470 AM ’ wrap-up features the live post-game press conferences of
Cumberland 102.3 FM

WCMD ¢ 102.1 FM
1230 AM

A% 2032 BALTIMORE RAVENS

WASHINGTON. 0.C. head coach John Harbaugh (pictured above with play-by-

ESPN ¢ 630 AM

play announcer Gerry Sandusky) and is followed by several
player interviews.

GAMEDAY



TURN ON. TUNE IN. TEAM UP WITH

THE RAVENS

Ravens Report is the Emmy Award winning flagship program of the Baltimore Ravens

that showcases life in the NFL. This magazine-style show features behind-the-scenes
% access to players and coaches as they prepare for each week’s opponent.

SATURDAYS 7:00 PM AND -
RAVENS REPQORT  AFTER SATURDAY NIGHT LIVE WBALTV
_ SEMTED BV RAVENS REPORT ALSO AIRS ON: WGAL (Harrisbhurg, PA), WILA (Washington DC),

==l MedStar Health WMDT (Delmarva Area), WWCW (Roanoke, VA), WUPV (Richmond, VA) AND
WTVZ (Norfolk, VA)

PREGAME. ["WIREDH|

CAESARS ‘il)RAFT
SPORTSBOOK KINGS
Hosts Torrey Smith, Shelby Granath and Garrett Downing See the plays, hear the sideline conversations and feel
take viewers inside M&T Bank Stadium for an exclusive, the hits on Ravens Wired, the only behind-the-scenes
live look at player warm ups, as well as insight, analysis show featuring a Ravens player wired for sound during
and game-time information. each week’s game.
WATCH LIVE BEFORE EVERY RAVENS HOME GAME! WATCH EVERY WEEK ON YOUTUBE!

WATCH RAVENS PREGAME LIVE AND RAVENS WIRED ON BALTIMORERAVENS.COM, YOUTUBE,
THE RAVENS MOBILE APP AND THE RAVENS TV APP ON APPLE TV, ROKU FIRE TV.
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HIGHLIGHTS. PRESS CONFERENCES.
EXCLUSIVE CONTENT.
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JOIN RYAN MINK AND
GARRETT DOWNING IN

“THE LOUNGE” FOR PLAYER
INTERVIEWS, RIDICULOUS

TOPICS AND MORE!

BISAGK

IN THE NFL

1T CLIFTON BROWN

HOST CLIFTON BROWN
EXPLORES WHAT IT
MEANS TO BE “BLACK
IN THE NFL.”

The Puyple
Chrauiry Pedcast

HOST CASSIE CALVERT
TAKES YOU IN-DEPTH
TO THE RAVENS AND

THE NFL FROM A FRESH,

NEW PERSPECTIVE.

what [

#appma’e
To TM‘
Guy? y

HOST JOHN EISENBERG
EXPLORES THE
POST-FOOTBALL LIFE
OF FORMER RAVENS.

RAVENS P#DCAST
NETWORK

«EL'JE'

BALTIMORERAVENS.COM/PODCAST



